The Complete Guide to

PREPARING YOUR PROPERTY
EVERYTHING YOU NEED TO KNOW ABOUT
GETTING YOUR PROPERTY READY FOR A
PROFESSIONAL PHOTO SHOOT
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INTRODUCTION
You only get one chance to make a first impression. Hiring a professional real estate photographer
is one of the best things you can do to make your property listing stand out in today’s competitive
real estate market. It’s no longer about getting sold. It’s about getting sold faster at $$$ over
asking. For some, selling a property is about stepping up in the world towards the life they’ve
always dreamed of. For others, it is about cashing in their investments in order to purse happiness
as they’ve imagined it in years past. Whatever the motivation, don’t you want to get the best
offer on your or your client’s property? Of course, you do!
This guide will discuss everything you need to know about preparing your property for a
professional photo or video shoot so that it will shine online and in your marketing materials.
Homeowners, get top value for selling your property. Agents, sell faster for more and get quality
clients with outstanding listing presentations.
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LET’S TALK ABOUT STAGING

Staging a property helps buyers imagine life in a new home and the lifestyle that goes with it. If
you want to sell a home faster and at a higher value, then staging is one of the best ways to do it.
Proper staging will set you apart from the competition and get you noticed in a highly competitive
market. Home buyers are becoming more and more savy about buying and selling property. Get
their attention and know that they are becoming accustomed to seeing staged homes in person,
in the media, and in online listings.

WHAT IS “STAGING A PROPERTY”?
Staging a property is the process of making repairs as well as carefully arranging furnishings
and décor to make a house look it’s best while selling. This may involve rearranging existing
furnishings, buying new furnishings, or renting furnishings and décor temporarily. Some agents
have a storage unit full of furniture and décor that they pull from should the property owner not
wish to invest in staging. Staging can be a time-consuming process. If you are not an agent that
has an inventory of furnishings stashed somewhere, it can cost anywhere from $200 - $2000
depending on how much work is needed.

SO IS IT WORTH IT? DOES IT REALLY MAKE A DIFFERENCE?
Yes, yes, and YES! A 2017 National Association of Realtors (NAR) survey found that 39% of
seller’s agents stated that staging a property greatly decreased the amount of time the property
spent on market and 77% of buyers’ agents stated staging a property made it easier for a buyer to
visualize the property as their future home.
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YOU’VE GOT TO GET THEIR ATTENTION QUICKLY.

As property buyers move away from traditional means of shopping the real estate market in favor
of online services via their mobile devices, sellers and agents have much less time to grab the
attention of potential buyers. In E-Commerce, a seller has exactly 4 seconds to grab a potential
customer’s attention before they bounce. Then there’s converting that customer to an actual
buyer. The same rule applies to property listings. Staging combined with professional photography
will get you listing noticed and hold your buyer’s attention.

More And More Home Buyers
Are Searching Online*

44%

83%

93%

44% of home buyers

83% of home buyers

93% of real estate

looked online first for

say they frequently use

firms have websites

properties for sale

the internet to search
for homes

*National Association of Realtors - 2017 Report
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13 REASONS

TO STAGE A PROPERTY FOR PHOTOGRAPHY

1. MAKES YOUR PHOTOS & MARKETING MATERIALS STAND OUT ONLINE
According to the National Association of Realtors (NAR), 95% of buyers will go online
first to find photos of a property before they even visit or call an agent. Staging combined
with professional photography will make your listings stand out and help you connect
with potential buyers online. Often the quality of property photos can make or break a
sale. They can make your property look it’s best or it’s worst.

2. GETS YOU THAT STELLAR FIRST IMPRESSION
You want buyers to be impressed with your property before they’ve even stepped inside
and seen it in person. Often the photo most used in online and printed promotions is an
exterior shot of the property that features its “curb appeal”. Curb appea” is a positive
first impression buyers have when they first arrive at a property. If your home is properly
staged on the outside as well as the inside, then it’s photos will make a potential buyer
really want to see and do a walk-through of your property above all others.

3. GET THE BUYER’S AGENT ON YOUR SIDE
Buyers’ agents see so many houses everyday. Often, they might have to show dozens
of properties to their clients and may or may not have a true understanding of what will
please them. Many homes that they will look at in a day are poorly staged, with misplaced,
oversized furniture and poor personalized décor. If they see amazing professional photos
combined with good staging, they will get excited about the property. Their excitement
will rub off on their clients. They will be much more likely to push that property to their
clients, therefore increasing the likelihood of a fast sale.
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4. JUSTIFIES THE ASKING PRICE
Property owners often have difficulty separating themselves from the emotions of selling.
They work with an agent to determine the fair market value of their property, but in truth,
a property is only worth what buyers are willing to pay for it. As buyers become more
and more savvy about property values, they may not see or understand the value of your
property. Buyers have started to scrutinize asking prices like never before. If potential
buyers cannot see the warmth and value of your property, then they may balk at the
asking price. Staging and professional photography will make your property appear to be
move-in ready and will make potential buyers more amenable to your price point.

5. GIVES THE IMPRESSION OF A WELL-MAINTAINED SPACE
Buyers obviously want to feel comfortable in what may become their new surrounding.
From their first look-see (usually online) they are addressing all their concerns. They
want to make sure that the property meets all their needs. They are also looking for
details about the true condition of the property. If a property is staged and photographed
effectively, buyers will have the impression that the space is in top condition and their
minds will be put at ease. This makes their buying decision much easier for them and for
you.

6. MAKES THE PROPERTY SEEM LARGER
Lived-in properties are often full of clutter. Personal items and knickknacks that make the
owner feel at home but look like junk to a prospective buyer. It can make the property
feel so much smaller than it really is. Staging a property for photography has a lot to do
with arranging space and improving design. You will want to remove clutter and arrange
the furniture and décor in a way that maximizes the space and flow of the property. You
never want the buyers to call the property “cozy” or pass on a go-see because they feel
the space to be too small.
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7. GIVES EVERY ROOM A PURPOSE
Property owners might feel that a room’s purpose is obvious but often buyers have a
limited vision. They may be truly confused about the purpose of a room. Staging for
photography clears up that confusion and even inspires potential buyers to imagine
themselves in the space.

8. HELPS THE BUYER “SEE” THEMSELVES IN THE SPACE
Staging removes the personal nature of a property and allows perspective buyers to
imagine themselves in the space, not the previous owners. Taste-specific decorating
choices should be replaced with a neutral feel that appeals to everyone. Buyers are then
better able to make a personal connection to the property. This marketing appeal will
come through in the photography and capture the imagination of a potential buyer.

9. CAUSES A BUYER TO OVERLOOK A PROPERTY’S FAULTS
No property is perfect to every buyer. Every property seemingly has its faults. With
staging for photography, a potential buyer will imagine themselves in that space and get
their heart set on seeing it. They will want to see themselves living there and will justify
the little things that may be less desirable in favor of the must have feature that can be
highlighted with staging.

10. REDUCES EXTRA EXPENSES FOR CASH-STRAPPED BUYERS
Often by the time everything is said and done with regards to purchasing a property,
buyers are broke. When a potential buyer sees a property for the first time, they are using
their mental calculators to add up everything that needs to be fixed, changed or replaced.
The last thing they want to do is spend more money on things like repairs. Staging for
photography makes a property appear move-in ready. This is an ideal scenario for buyers.
They can relax feeling that they can move in and start living the very next day. This will
increase the likelihood of a fast sale.
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11. GETS YOU MORE OFFERS FROM MORE BUYERS
Word of mouth is such an important part of business. Not only will a staged property get
agents excited, but then they will go tell other agents. The real estate world is small and
word spreads quickly. This will increase the numbers of buyers who want to see your
property. Giving buyers a good first impression should be your primary goal but giving
agents the same first impression can be just as valuable.

12. ELEVATES YOU ABOVE YOUR COMPETITION
Most experts agree that professional photos combined with staging is critical to gaining a
lead in the current market. Buyers have very high expectations and competition for their
business can be stiff. Successful sellers and agents know that staging and professional
photography creates great online presentations, drives buyer traffic to the property and
brings in more offers.

13. SELLS THE PROPERTY FASTER AND FOR MORE MONEY
Sellers and agents both agree, the goal of selling a property is to sell it fast and for
the highest possible price. Your chances of achieving this goal will increase if you hire
a professional photographer and stage your property in order to sell it. Showing your
property in it’s best light is your best chance at making the most in the shortest amount
of time.

PRO OR NO?
If you can possibly afford it, it’s best to hire a professional stager. There will be such a difference
in the outcome of the photos and/or video. If you can’t hire a professional stager, then there are
some things that you can do on your own to make your space look good. Remember, keep the
furnishing and décor stylish but genereic. You want your property to appeal to the masses.
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PREPARING YOUR PROPERTY

IN GENERAL
The more you prepare your property before the photographer arrives, the better your photos
and/or video will be. The idea here is to make your space look it best in order to increase the
likelihood of your property selling fast at a higher price. You must put the time into maximizing
your investment. Just cleaning your property is not enough. You must repair what’s broken and
create an energy and flow to your property. One that will appeal to every buyer who sees your
property online or visits for a walk-through.
The photographer will make every effort to make your home look it best but remember it is not
their job to clean up you mess or style your space. If you’ve hired a good photographer that really
cares about what they do, he or she will make suggestions on what might look best and perhaps
dress out a few things here and there, but ultimately it is up to you to prepare your property ahead
of time.

THINGS TO REMEMBER
The first view that a person will of a room is from the doorway, so keep that perspective in mind
when you are arranging the furniture. You want to create a lasting impression from the moment
that they walk in the room, and they will likely spend more time viewing the room from the side
where the door is located.
From a photo standpoint, the photographer will take photos from the doorway area, and they
will also make use of the windows and natural light in the room. You want to consider the way
the furniture is placed as it corresponds with the windows and doorways. It is good to capture
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the windows in the photos, because people like to see the natural light that comes in the room.
Some photographers shoot this light naturally and some shoot various exposures combined for an
optimal view of the outside area.
If there are built-in features in the room, such as a fireplace or decorative pillars, the photographer
will take the photos from an angle to include those features. You can arrange your furniture to be
complimentary of those built in features.

CLEARING THE CLUTTER
Less is more so it is always best to get rid of the extra furnishings and décor because an uncluttered
space is much more appealing. This includes family or personal photos and knickknacks. Again,
you want the buyers to image their family in the space, not yours. Get rid of everything cluttering
the room. Then, just when you think you’re done, clear a few more things.

SPRING CLEANING IN FULL EFFECT
It’s not just enough to clean your property. You’ve got to get rid of the grunge. It is important
that all areas of the property get a thorough deep-cleaning to remove hard water build up, dirt
or anything else that might show wear and tear of your property. Make sure the windows and
all glass are spotless and free of fingerprints and streaks. If they are not, it will cost you more
for your photographer to spend time Photoshopping them out. And of course, when it comes to
video, nothing can be done. Remember you want everything to look “move-in ready”.

NO PETS
This cannot be stressed enough. As wonderful as our little friends are, they love their home too
and are very protective of it or curious about what is going on when a real estate photographer
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comes to shoot. They have a charming talent for just getting in the way.
If you have any pets, it is best to secure them in an out-of-the-way area, hidden from view. Dogs
who like to bark should be removed from the space entirely. Constant barking can rattle the best
photographer when they are trying to concentrate on delivering the best photo or video possible.
Don’t let your pets run around the yard during a photo or video shoot either. Nothing is worse
for a photographer than to sit down to edit footage, only to realize that a dog or cat ran into the
shot without their knowledge.

Same policy goes for any pets that lives in cages. Place them out of plain site.
If you have fish, reptiles or anything that lives in a tank, make sure to have the tank cleaned for
your photoshoot.

Know that even other pet lovers do not want to see or think on what damage may or may not
have occurred as a result of pets inhabiting a property. Giving the illusion that your property is
pet free, will, in the end, sell your home faster and for more money than a property that obviously
has had pets.

HERE, KITTY KITTY!

photo by Min An
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EXTERIORS

FRONT YARD
It’s all about “curb appeal”! A front exterior real estate photo is the most used and promoted
photo in any online real estate listing. It is the first thing that a buyer will look at when they are
viewing your listing. So, it is very important to clean up around your front yard to make everything
look it’s best. That front exterior shot really needs to pop!

The Checklist
 Make sure all light fixtures are working properly.
 Close all windows and lower blinds to the same height.
 Pull weeds.
 Trim bushes, trees and plants to allow a clear view of the property.
 Rake leaves.
 Cover dirt with mulch to make it look more attractive.
 Enhance curb appeal with landscaping and/or flowers.
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 Mow the lawn and use the right edging tools near cement. Remove all debris.
 Wrap up garden hoses and put them away.
 Hide trash cans, lawn and garden tools, lawn equipment, empty pots, pots with dead plants and
toys (including pool toys).
 Clean eaves, door frames and stucco walls. Make sure they are free of spiderwebs and other grime.
 Hide any “cute” yard decorations.
 Close the garage.
 Move cars away from driveway and front of house. Occasionally if a photographer is doing a
“lifestyle” shoot and you have a luxury vehicle, then he/she make ask you to drive your vehicle back
into the driveway. Just have your keys close by!
 If you have outdoor furniture, wipe it down and make sure that the cushions look clean. If cushions
are faded and worn, replace them.
 Turn on any outdoor water features.
 Clean and sweep driveways, sidewalks decks, patios and staircases.
 Remove all flags, hanging ornaments and home security signs.
 Put patio umbrellas up and remove BBQ grill covers. Make sure it is clean and shiny.
 Clean swimming pool and hot tubs. Put away cleaning equipment. Turn on water pumps. (Moving
water makes for a prettier photo.)
 Remove any seasonal decorations.
 Turn every single light ON even if the sun is shining.
 Clean the garage. Removing vehicles. Try to get as much off the floor as possible.
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INTERIORS

Buyers typically like to see bright, spacious rooms. Before the photographer arrives, you should
make sure that you are letting in as much light as possible. Open the blinds and curtains and turn
on every light in the space. All lamps and surface lights should be on, including the lights that are
part of furniture and appliances such as those on the stove or built into a bookshelf. If any light
bulbs are burned out, make sure to replace them and use high-wattage bulbs to make the room
brighter.

LIVING ROOM
As the main room of the house, it is especially important to make sure that the furniture is
arranged appropriately. The goal of the room should be to create a beautiful and comfortable
space, it should be an area where the potential buyer could imagine their family spending time, so
make sure to remove those personal photos.
If you have a nice coffee table book, set it out as décor on the table. Magazines can often make
an area look cluttered. If bookshelves are in the room, take out half of the books and arrange the
remaining books in a nice pattern. Keep the nice, hardback books on the shelf, and clear out the
ratty, old paperbacks.

A living room shot is usually considered one of the main shots of interest in real estate photography,
so make it count!
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KITCHEN
The kitchen often collects a lot of things on the counters. You want to make sure that the counters
are as open as possible. Get rid of extra small appliances that are sitting around, as well as dishes
or any other items that might be cluttering up the space.
If you have child-proof equipment that is visible on the outside of the cabinets or cupboards, it is
better to remove that equipment for the photos. Clear the school notices, crayon drawings, and
magnets from the fridge.
Clear away dish racks, cutting boards, tea towels, hand and dish soap bottles, cleaning products,
mops, brooms and garbage cans. You can add some decoration and color with a nice bowl of fresh
fruit or a vase of flowers. Place settings at bar or in a breakfast nook always add a little something
special.
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DINING ROOM
Make sure the dining table is scrubbed and the chairs are arranged neatly around the table. You
might consider adding a nice centerpiece on the table, such as bowl of fresh fruit or a floral
arrangement. Don’t leave any leftover plates or dishes on the table, and make sure that the
remnants of the previous meal have been cleared away. Wipe the table, sweep the floor, and mop
the floor to remove any marks.

FAMILY ROOM/DEN
Small items are sometimes left in the family room, because it is the space where the family often
spends a lot of time. Collect the TV remotes, video game systems, DVDs, or any other cluttered
electronic items. Also, it is a good idea to pay attention to the way the electronic cords are
arranged, and try to move them to a place so that they are out of sight. Clear out any toys that
may have been left in the room by the kids.
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BEDROOMS
It may be tempting to stuff everything under the bed in order to hide the clutter, but the items
under the beds can often be viewed in the real estate photos and videos. Instead of trying to hide
clothing and toys under the bed, move everything out of the room so that the space is as open as
possible.
With teenager bedrooms, sometimes there are unique or usual decorations. Those decorations
may need to be adjusted in order to make the space appear more generic and neutral. Remember,
you want the buyer to imagine themselves as if they were in the room, and unusual themes in the
bedrooms can be somewhat distracting.

Look at pictures in magazines to see the way the beds are made, and match the bedding accordingly.
You want the bed to look beautiful and inviting. Use a nice bedspread and big, fluffy pillows that
are neatly arranged at the head of the bed.
If anything is sitting on the nightstand, get rid of it! Common things that need to be moved
include: phone chargers, tissue boxes, lip balm, a glass of water, jewelry, or anything else that is
kept at your bedside. Don’t forget to remove those personal photos!
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BATHROOMS
In the bathroom, everything should be moved off the counter, including makeup, razors, soap,
toothbrushes, and any other beauty products. In the shower and tub, remove the shampoo, soaps,
washcloths, and baby toys.

The garbage cans, bathmats, laundry baskets, extra toilet paper, the toilet brush, and scales should
also be moved out of the room. Finish it off by closing the toilet. Hang fresh “guest” towels on the
towel rails.
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The Checklist
 Thoroughly clean the entire house. Hire a professional service if possible.
 Turn ON all interior lights and replace all non-working bulbs.
 Turn OFF ceiling fans, tv, & computers.
 Lower blinds and keep them open.
 If the windows have curtains, open them.
 Vacuum carpets and clean tile/wood floors.
 Fluff and straighten pillows on sofas and chairs.
 Remove all photos and personal items of a religious or political nature. To appeal to the masses, it
is also recommended to remove any items of a cultural nature.
 Turn off televisions, computers, and all fans.
 Unplug and hide all non-essential electrical cords.
 Confirm all windows and mirrors are clean and streak free.
 Make sure beds are made and are clean.
 Close toilet lids and fold all towels in bathrooms.
 Close shower door or curtain.
 Remove and hide all toiletries, bar soaps, shampoos, etc.
 Remove kitchen and bath mats.
 Clean off counter tops in bathrooms and kitchen.
 Place a bowl of fruit on the kitchen table or counter to add color.
 Make sure dining room table and chairs are clean and straight. Add a center piece.
 De-clutter by removing cleaning supplies, magazines, toys, etc.
 Make closets tidy. Clear the floors and arrange the clothing evenly.
 Turn on any water features.
 Clean fishtanks and turn on their lights.
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IMPORTANT THINGS TO CONSIDER
Ȭ

Ȭ SCHEDULE YOUR SHOOT BEFORE THE “FOR SALE” SIGNS GOES UP
If at all possible, do your photographer a huge favor and schedule your photo or video shoot before
a “For Sale” or “Coming Soon” sign goes up on the front of your property. It’s against MLS rules to
have it show in any promotional materials as it contains the agents name and contact information.
( A big no-no for MLS) Not to mention, it can obstruct a beautiful view or angle to the camera.
Most photographers can photoshop the sign out of the shot, but it’s much better for him/her (and
you) if they don’t have to. For videographers, it’s impossible. (Well, not if you have a Hollywood
budget, but,...) They must find a way to shoot around the sign and they might have to skip the
“must-have” shot of your property exterior that is going to get you noticed and get you sold.

Ȭ HAVE EVERYTHING DONE AND READY TO GO IN TIME FOR YOUR SHOOT.
Photographers often have 2 or 3 shoot appointments in any given day and they simply cannot wait
around for your property to be ready. If they do, they will have to charge you extra for that time.
(Some photographers will not shoot will. They will reschedule and charge you a fee for doing so.)
In most cases they must move on to make it to their next appointment. That means they will have
to skip certain shots because there simply isn’t enough time and that means you won’t get all of
the content you paid for or need.
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Ȭ DO NOT HOLD AN “OPEN HOUSE” DURING YOUR SHOOT.
Some agents have been known to do this in order to maximize their time at a property. Don’t do
it. It’s almost impossible for a photographer to work with people coming and going through his/
her shot. Be mindful of the job that must be done and respect your photographer’s time. You
wouldn’t want people walking through your office when you’re trying to work, would you?

Ȭ DO NOT SCHEDULE ANY OTHER WORKERS DURING YOUR SHOOT.
The same goes for scheduling other work or other shoots (if using different vendors for photo
versus video) on a property during a photo shoot. Your photographer will need for the rooms to
be clear of bodies. Trying to shoot around other workers will result in time lost and shots missed.

Ȭ COMMUNICATE ANY SPECIAL REQUESTS PRIOR TO SHOOT.
Any special shots you require, such as lighting or masonry details, need to be brought to the
attention of your photographer prior to your shoot. This will give your photographer time to
prepare. Most good photographers will bring enough cameras, lenses, lights and stands with
them to get what’s usually requested. Yet if you want out-of- the-ordinary shots, then they might
have left the out-of-the-ordinary equipment back at the office.
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Ȭ ARRIVE EARLY TO MAKE SURE THE PROERPERTY IS READY
Agents, it is not the job of your photographer to manage your client. In fact, it’s awkward. Your
client is depending on you to tell them what to do to sell their property, so if they’ve forgotten to
take care of a key staging requirement, it does not fall to your photographer to take care of that
for you. Their job is to shoot the best picture they can with the property as is. Unless you’ve
made prior arrangements with your client and your photographer to NOT be on-property during
the shoot, make sure you get there early enough to make final preparations before your shot
appointment.

Ȭ BE ON-SITE IF POSSIBLE, YET OUT OF THE WAY.
It’s extremely helpful to your photographer for you to be on-site during your shoot. Many
photographers require it. Not only does your presence limit liability but you can be assured of
getting all the swhots that you need. Some photographers even like to show their clients what
they’ve shot before they leave, just to make sure that nothing has been missed.
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CONCLUSION
The quality of real estate photography and
videography can make or break a sale. We have
interviewed

many property buyers that have

“

You only get one chance to make a first
impression. We will make you stand
out in the marketplace by creating

expressed no interest in even viewing certain

high-quality, yet affordable property

properties, even if the specs were just what they

media using a special blend of natural

had been looking for, because the photos and /

light and studio light with top of the

or video were of a low quality or of an amateaur

line cameras and wide angle lenses

nature. Meaning, “the photos made the house look

to truly express the grandeur and

terrible!”

style of your property or designs. We

If you really want your property to stand out, follow
this guide in order to get the best real estate media
and marketing materials attainable.

shoot cinematic video that will not
only feature your properties but tell
a story that is special to tell you and
your business. Let us create something

Thank you for checking out The Complete Guide To

stellar for you!

Preparing Your Property. Now check out how we

+++

can help make your real estate dreams come true!

DIANA MACFARLANE
Photographer / Videographer / Designer
Owner, Red Rubber Photo

DYNAMIC REAL ESTATE MEDIA
FOR YOUR PROPERTY, HOME OR DESIGN
GET MORE INFO

SEE OUR WORK
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